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1. IntroducTIOn

Structural Funds are the financial tool used by the European Community to fulfil the general aim of creating a better-developed economic community, made up of a growing number of countries and regions.

The relative remoteness of this administrative body combined with the fact that it nevertheless plays a role in certain aspects of citizens’ welfare has justified the development of certain information and advertising activities that should be carried out by the member states regarding the uses that the Structural funds are put to. In short:

· The managing authority is responsible for the initiatives providing information and advertising about the Structural Funds

· These must reach each and every one of the potential users and society in general

· It must inform the Commission about initiatives developed for this purpose

· Each programme must list the information and advertising to be produced

· As part of the monitoring committee’s tasks, after approving and sending off the implementation reports, the measures aimed at publicising this course of action must be recorded

· These measures are common to all the programmes as this document is compatible with the ones established for each fund.
2. specIfic REGULATIONs

a) General principles and scope

· Operations included under the funds provided by ERDF, FEOGA-Orientation, IFOP and ESF.

· They refer to the Support Community Frameworks (SCF), the single programme documents (SPDOC), the OP (operating programmes) and the community initiative programmes.

· The managing authority is responsible for advertising on the ground. The authorities from the member states promise to adopt the appropriate measures to guarantee effective information and advertising.
b) Aims of the information and advertising measures and target public 

· To inform potential and final beneficiaries as well as other agents (authorities, organisations, interlocutors, economic agents...) of the possibilities provided by the joint involvement of the European Union and the member states to ensure that it is carried out transparently.

· To inform public opinion about interventions and results and the role played by the European Union in collaboration with the member states

c) Carrying out information and advertising measures

· The preparation of the measures includes a communication activities plan for each operating programme and each SPDOC that will be necessary in certain SCF as appropriate.

This plan will include aspects such as aims and target public, contents and strategies, responsibility (Administrative services), indicative budget, etc. 
It must be included in the accompanying documents for the programme.

The funding for these information and advertising activities must be recorded as technical assistance in the SCF, the SPDOC and the OP. Responsibility will finally be allocated within the framework of the managing authority.

Each managing authority will appoint someone to be in charge of these activities, and hold an annual meeting. The managing authority will ensure that the contents of measures carried out are publicised, and that information activities are carried out properly.

· Their aim is to present similar messages, such as:

ERDF: “Helping to reduce the differences between the development and standard of living of different regions and reducing backwardness in the most deprived regions. Helping to correct the main regional imbalances in the EU by getting involved in the development and structural remodelling of the most deprived regions and in the socio-economic restructuring process in these regions”.

ESF: “Helping to develop jobs by promoting employability, company spirit, adaptability, equal opportunities and investment in human resources”.
· The contents and strategies in this advertising must fulfil the final aim of informing potential users, by guaranteeing the transparency and veracity of the information provided. A series of specific messages are recommended in the case of each fund, in order to point out its final aim. It is stressed that this information should reach small and medium-sized companies.

· In the case of information that needs to reach public opinion, the following is recommended:

· Information billboards and commemorative plaques should be used, depending on the cost of the project, (more than 3 million Euros)

· Campaigns to raise public awareness and inform beneficiaries about getting involved in a measure financed by the European Union (in the case of job creation programmes)

· Other measures (investment in businesses, development of internal potential or others) : in this case information for beneficiaries

d) Work to be carried out by monitoring committees

· They must inform the media and the Commission about the activities carried out and their development.

· Measures to publicise and provide information about community activities must be included in the annual implementation report, and these must meet the standards shown in the Regulations.
e) Cooperation and exchanging experiences

· It will be possible to use any additional measures that are considered to be appropriate and these will be passed on to the Commission (aimed at applying the policy promoted by the Structural Funds appropriately).

· The Commission will provide technical assistance in this respect and will support exchanges of the experience that has been acquired.
f) Regulations regarding the creation of information and advertising tools

· The competent managing authority will be responsible for complying with the information and advertising measures stated below.

· Billboards

Information billboards will be set up in places where investment projects in infrastructure with costs over 3 million Euros (500,000 for IFOP) are being co-financed. Their size will be in keeping with their importance and there will be a space to stress the participation of the European Union.

The part of the information billboards devoted to the participation of the EU must meet the following criteria:

· It must take up at least 25% of the total surface of the billboard
· It will consist of the European emblem (in accordance with current rules) and the text shown below, arranged as follows:










PROJECT CO-FINANCED


BY THE EUROPEAN UNIÓN




· The letters referring to the European Union must be the same size as those used for the national advertisement, but their typography may be different.

· The Fund taking part can be mentioned

If the competent authorities decide not to set up a billboard, a special billboard must be set up to advertise the involvement of the European Union, and the aforementioned regulations must be applied in a similar way.

Billboards will be taken down, at the very latest, six months after the building work is over and will be replaced by commemorative plaques (see next section).

· Commemorative plaques

Permanent commemorative plaques will be placed on co-financed structures that are accessible for the public (European emblem, text referring to EU participation and, if appropriate, the Fund involved). For physical investment in businesses commemorative plaques will be put up for a year.

For operations costing less than 3 million Euros, if the competent authority or the final beneficiary decides to put up billboards or commemorative plaques or produce any publication or information about the operation, the involvement of the EU must be mentioned.

· Posters
The managing authorities will ensure that these are put up at all the organisations that launch or benefit from funded measures.

· Notifying beneficiaries

The involvement of the EU will be pointed out, and if appropriate, the sum or percentage of the aid provided.

· Information and communication material

They will clearly show the involvement of the EU and references to the organisation responsible for the information and the managing authority. In a similar way these principles will apply to electronic information or audiovisual material.

On the web pages it will be a good idea to mention the involvement of the EU (home-page) and create a link (hyperlink) to the web pages of the Commission (Funds).

· Information activities

When conferences, exhibitions…. are organised, evidence of EU involvement will be clearly shown, (presence of the European flag in the assembly hall, emblem on documents).
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